
WHO WE ARE 
Avid Media Ventures is a niche media 
company that focuses on the sport of 
golf and lifestyle. Under our umbrella, 

we offer print, digital advertising, social 
media opportunities, event sponsorship, 
a golf expo and a weekly radio show. 

Our junior tours conduct golf events for high 
school golfers trying to reach the next level while 
providing a professional and positive environment 

for young golfers to improve their golfing skills.
www.tjgt.com

The Metroplex's top-rated golf show for 31 years. 
www.myavidgolfer.com/the-tee-box

Our Dallas / Fort Worth monthly publication 
covering all things golf, health and lifestyle. 

www.myavidgolfer.com

2025 MEDIA KIT

The preeminent gathering of courses 
and vendors of the Texas golf industry.

www.texasgolfexpo.com
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AVIDGOLFER Magazine
Our flagship product, AVIDGOLFER Magazine, begins its 
26th year with a distribution of 45,000 comprised of our 
subscribers, country clubs, daily fee courses, retail stores 
and doctor’s offices, events and trade shows in north Texas.

Our editorial is the leader in the clubhouse. Men’s lifestyle, 
interviews, new auto reviews, fine dining, travel, golf real 
estate and health. Golf editorial spotlights golf equipment, 
golf courses and golf instruction.

MONTHLY MAGAZINE DEADLINES
Space Reservation: Minimum 45 days prior.
Artwork Submitted for Production: 14th of prior month.
Final Ad Submitted for Print: 18th of prior month.

AVIDGOLFER Collector’s Edition
Every year in March, we produce a Collector’s Edition, a 
100-page coffee-table publication that showcases our top 
features from the past 12 months. (The Collector’s Edition 
is distributed to numerous tournament directors and event 
coordinators so they can place them in their goody bags.)

More than 50,000 Collector’s Editions are printed and 
fully distributed before the end of the year. The publication 
features the best we had to offer, including our Best of 
Private and Public write-ups, celebrity profiles and our top 
cover stories from the previous year. Your inclusion in the 
Collector’s Edition is a certain ace.

Total Distribution: 
79,000
*Number of subscribers changes 
monthly and does not include 
additional digital downloads.

Subscribers* 46,000

Country
 Clubs 1

0,000

Daily-Fee Courses 10,000

Retail Locations 4,500

Doctor’s Offices 4,500
Offices, Events 4,000

BY THE NUMBERS

37%
MALE 
50-64

28%
MALE 
65+

13%
MALE 
35-49

11%
MALE 
20-34

11%
FEMALE 



Editorial Calendar
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Every month AVIDGOLFER Magazine 
features travel destinations, golf course 
reviews, essential products, golf and 
fitness instruction, vehicle test drives, 
local restaurants and much more.

AVIDGOLFER also produces special annual issues.
▶ February: Golf Tournament Guide
▶ March: DFW's Best Private Golf Clubs
▶ May: Byron Nelson & Colonial Previews
▶ August: Luxury Living & Golf Lifestyle
▶ September: Ascendant LPGA Preview
▶ November: DFW's Best Public Golf Courses
▶ December: Holiday Golf Gift Guide

JANUARY
 ◾ Cover Story • Most Influential People  
in DFW Golf

 ◾ Feature • Open
 ◾ Travel • Reynolds Lake Oconee
 ◾ Restaurant Review • Rowdy Cowboy
 ◾ Course Review • Firewheel Golf Park
 ◾ Essentials • Winter Wear

FEBRUARY
 ◾ Cover Story • Open
 ◾ Special Feature • Tournament Guide
 ◾ Travel • RTJ Trail (North)
 ◾ Restaurant Review • Open
 ◾ Course Review • Open
 ◾ Essentials • New Releases

MARCH
 ◾ Cover Story • Best of Private Clubs
 ◾ Feature • Open
 ◾ Travel • Mountain Sky Guest Ranch
 ◾ Course Review • Open 
 ◾ Restaurant Review • Open
 ◾ Essentials • New for Spring

APRIL
 ◾ Cover Story • CJ Cup Byron Nelson 
Preview

 ◾ Feature • Open
 ◾ Travel • Utah
 ◾ Restaurant Review • Open
 ◾ Course Review • Open
 ◾ Essentials • Spring Essentials

MAY
 ◾ Cover Story • Charles Schwab  
Challenge Preview

 ◾ Feature • Open
 ◾ Travel • Open
 ◾ Tour Spotlights • Previous Nelson  
and Colonial Winners

 ◾ Restaurant Review • Open
 ◾ Course Review • Open
 ◾ Essentials • Pepping for Summer

JUNE
 ◾ Cover Story • KPMG Women’s PGA 
Championship at Fields Ranch

 ◾ Feature • Open
 ◾ Travel • Open
 ◾ Restaurant Review • Open
 ◾ Course Review • Open
 ◾ Essentials • Summer Fashion Guide

JULY
 ◾ Cover Story • Open
 ◾ Feature • Open
 ◾ Travel • Open
 ◾ Restaurant Review • Open
 ◾ Course Review • Open
 ◾ Essentials • Heat Gear

AUGUST
 ◾ Cover Story • Open
 ◾ Feature • Open
 ◾ Travel • Open
 ◾ Restaurant Review • Open
 ◾ Essentials • Luxury Items

SEPTEMBER
 ◾ Cover Story • Open
 ◾ Travel • Open
 ◾ Restaurant Review • Open
 ◾ Course Review • Open
 ◾ Essentials • Prepping for Fall

OCTOBER
 ◾ Cover Story • Open
 ◾ Feature • Open
 ◾ Travel • Open
 ◾ Restaurant Review • Open
 ◾ Course Review • Open
 ◾ Essentials • Winter Wear

NOVEMBER
 ◾ Cover Story • Best of Public Golf
 ◾ Travel • Open
 ◾ Executive Spotlight • Open
 ◾ Restaurant Review • Open
 ◾ Essentials • Holiday Gift Guide

DECEMBER
 ◾ Cover Story • Open
 ◾ Feature • Open
 ◾ Travel • Open
 ◾ Executive Spotlight • Open
 ◾ Restaurant Review • Open
 ◾ Course Review • Open
 ◾ Essentials • Last Minute Holiday Gift Guide



The magazine trim size is 8 x 10.875 inches with a live 
area of 7.25 x 10.125 inches. All text should be at least 
.375 inch from the trim.

Include .125 inch bleed on each side of all ads except 
for the 1/3 square which is an island ad.

Submit a high resolution PDF, Photoshop or Illustrator 
file with all layers flattened.

All images and artwork must be CMYK (no spot colors) 
in TIF or EPS format, at least 300 DPI. Do not use LZW 
compression or any encapsulated transfer functions.

SEND MATERIALS TO:
AVIDGOLFER Magazine
1825 W. Walnut Hill Ln. Suite 106
Irving, TX 75038
or email jason@myavidgolfer.com

SPREAD 16 x 10.875  INCHES

FULL PAGE 8 x 10.875 INCHES

2/3 VERTICAL 5.125 x 10.875 INCHES

1/2 VERTICAL 3.875 x 10.875 INCHES

1/3 VERTICAL 2.75 x 10.875 INCHES

1/3 SQUARE 4.625 x 4.625 INCHES

1/2 HORIZONTAL 8 x 5.25 INCHES

Include .125 inch bleed on all ads except for the 1/3 square
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Seditatur? Qui ullenimus reictur 
aut laccull uptumendant lam qua-
temp orempores renecti orrumqu 
untur, quae et et eum ut aliqui cus 
que dolupid qui berume verum dolo 
beatur, venis re il et explitatur?

Occat aut voluptat. Aciis et 
doluptu sandandis audae volupti 
bercias rem ut ad quisimus, ut dolore 
et et, susam aliqui cusam sit lab ipsa 
de nis vel iniatem olendis eos as et 
rem eturept atenisciamet ent pos 
dignia nonsedi taturibusam re cus 
et quos arunt inullestrume pores 
ex es re eos re volupta tusant eumet 
aspiet que et ius, sequi omnim qui 
consequiae etur aut officienimin 
conet, ut ipis eos in pra aut is quo 
idellores dolo et exped quiam hil 
et dissuntem desciate estrum dus 
exernam si ullam lab imus quiatur 
aperunt hilluptatem hari volor rem 
ata sus soles vid quam, voluptius et 
quibus dolorempelis alit mod mil-
latur sequatende ne is velis quiae 
eumque estrum doluptiae nisto que 
dio debis nihil magnia volectur?

Ditassusamus dipsand ellanditi 
qui im re plic temoluptist fugia cup-
tatas dolorero doluptame voluptas 
a corerum eseque iur? Nem ius et 
omnis doluptiae pratum quam quos 
none nem volor moluptis sin cus 
eiur rae quo vitatur aceped que quo 
essum et, odit qui volo odionem-
porro beaquiae dent occus, offici 
aut evendis moluptat el inctur? Tem 
inumetur as alibus volorro blandesto 
voles inulparunt rendipsunt ullorest, 
audam qui tet et officiae pre adi ber-
orit am que velitae. Ut late volo delit, 
si cone vendaeperum sit et aut earum 
solendi con cullupt aturibeatium 
num ea ditatur aciis et aut eum quati 
autatur aliquiam fugias doloribus 
etur res esto molore voluptatur, vo-
lore ped quae velectur ationsequam, 
oditionem quae landaniet omnitam 

il ipienti re consed que volupta eprest odigent iaten-
dusti cus modi conseni ium, corendusci doluptae lam 
quia volut officiist laudicae ad molectur si ne simus ut 
et quisciatqui restisi tibus.

Totaqui quatis estet acessitium quae platur?
Borem as es magnis voluptaqui nonseque resci om-

nimpo remoluptatur magnien ihilias a doluptiatus dit 
aditium et re verios quatur, veleni offici corepuditem 
expellat quam, sam fuga. Itatem faccum aut quis et 
repro to omnieni sae essimus.

Ibus rem fugitiis necus modigenimus nat voluptas 
sum quias dit ipsamendita andae nonsed ute verupid 
mint facia volupta spist, ius estiam, omnihilis minus, 
sed qui quiae. Sedion conseque volorest eliquam, il 
moditia sintius, is et laut molo exernatus volorei ure-
rum ipis eaquid modiscim consed ea dolenis rehene et 
aut et quat exerio. Fugitis tiatiur?

Ra vere, oditatus esequunt, sitem vitios enis et iunti-
isi occus nonsed mincidiasi quas duciis auditia sitatur?

Onetur, te diam, saerro officto et voluptur? 
Quidelendam et apicidesti corepe optatia ssinie-

nia consecerum ipsam aut inveliquo to et voluptiae 
volorescilit pe et abore commos volum, utem ipiciatum 
quibusam dit late volor si od excest quo etus.

Omnit ab il in pa cum etur?
Iciistemquo que volorerio est, se pratibus autemo 

moluptae maxim est accus.
Tem il estisqu ossinci tatemol orercimus dolupti 

orroratibus arumquam simoles toribus magnis corion 
cumquiate dem vid ut a solutatiaes aut earum velis es-
totatem sunt laboria am faccaepe consent quae que pa 
num ea di cupta conet omnis et utas niaepel luption 
nis aut offictis di reiusda dus ad quae vel maionem. 
Illit quunt odiatur, corum quam dest, qui tet, comnihil 
idunt quae etum il id molupta esti alicimolecum estia 
deraturios doluptat ut faccupti culliam ut hiligenis 
volo eatquidit etur? Que por aspero to voluptus dias 
aut volorendam qui ipis quatibu scilibust, nat odi 
quibus que adio. Berferi busciun ducium il eum sim 
dolorro explit ullaborpos ad molupta tquatur sum et, 
optatum eiuntur?

Apitis dolloriost, quat.
Si officate peremqu isitio veresti occabo. Itatis do-

loria prorrum ipid quaspita sedi quidell uptatis dunt 
volut ullab iminven tionseq uatemque et esequo beri 
ad moloritae voloriatur, quiaectatur autemqui dercitate 
comnis am net ex evellab orrorecta sim faccae in nos 
dolupta tiiscitiiste et lit faciist estio. Ed quam idusaero 
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1/2 HORIZONTAL

1/3 SQUARE

conet, ut ipis eos in pra aut is quo 
idellores dolo et exped quiam hil 
et dissuntem desciate estrum dus 
exernam si ullam lab imus quiatur 
aperunt hilluptatem hari volor rem 
ata sus soles vid quam, voluptius et 
quibus dolorempelis alit mod mil-
latur sequatende ne is velis quiae 
eumque estrum doluptiae nisto que 
dio debis nihil magnia volectur?

Ditassusamus dipsand ellanditi 
qui im re plic temoluptist fugia cup-
tatas dolorero doluptame voluptas 
a corerum eseque iur? Nem ius et 
omnis doluptiae pratum quam quos 
none nem volor moluptis sin cus 
eiur rae quo vitatur aceped que quo 
essum et, odit qui volo odionem-
porro beaquiae dent occus, offici 
aut evendis moluptat el inctur? Tem 
inumetur as alibus volorro blandesto 
voles inulparunt rendipsunt ullorest, 
audam qui tet et officiae pre adi ber-
orit am que velitae. Ut late volo delit, 
si cone vendaeperum sit et aut earum 
solendi con cullupt aturibeatium 
num ea ditatur aciis et aut eum quati 
autatur aliquiam fugias doloribus 
etur res esto molore voluptatur, vo-
lore ped quae velectur ationsequam, 
oditionem quae landaniet omnitam 
il ipienti re consed que volupta 
eprest odigent iatendusti cus modi 
conseni ium, corendusci doluptae 
lam quia volut officiist laudicae ad 
molectur si ne simus ut et quisci-
atqui restisi tibus.

Totaqui quatis estet acessitium 
quae platur?

Borem as es magnis voluptaqui 
nonseque resci omnimpo remolup-
tatur magnien ihilias a doluptiatus 
dit aditium et re verios quatur, veleni 
offici corepuditem expellat quam, 
sam fuga. Itatem faccum aut quis et 
repro to omnieni sae essimus.

Ibus rem fugitiis necus modi-
genimus nat voluptas sum quias 

dit ipsamendita andae nonsed ute 
verupid mint facia volupta spist, 
ius estiam, omnihilis minus, sed 
qui quiae. Sedion conseque volor-
est eliquam, il moditia sintius, is et 
laut molo exernatus volorei urerum 
ipis eaquid modiscim consed ea 
dolenis rehene et aut et quat exerio. 
Fugitis tiatiur?

Quidelendam et apicidesti corepe 
optatia ssinienia consecerum ipsam 
aut inveliquo to et voluptiae volo-
rescilit pe et abore commos volum, 
utem ipiciatum quibusam dit late 
volor si od excest quo etus.

Omnit ab il in pa cum etur?
Apitis dolloriost, quat.
Si officate peremqu isitio veresti 

occabo. Itatis doloria prorrum ipid 
quaspita sedi quidell uptatis dunt vo-
lut ullab iminven tionseq uatemque 
et esequo beri ad moloritae voloria-
tur, quiaectatur autemqui.

eni voluptat a am aut eos pa dolest 
eventium acepers pistinusam quo 
ilis et quiaspe lluptat umetur, as 
nobis excepuda doluptas inusa acil 
iunt aut re vollaccum eturit, od que 
dolorporia doluptas rerum repelibea 
amet es eum cus venimporrum, tem 
volorepe consectis aut odion cor re 
liquas ad ma excea ped quod et ese 
explacessi di cus duci quiam fuga. 
Itaturepro officim vel ea sin ex et 
abor apienimendi corecea dolut 
aut lam eum de sum ipsum delenis 
quis conse eictur? Accum verum is 
ipit, consequ ostota delles es volore 
pa venia nost eum repe eni torum 
ipsanienis doluptisci autem iliam qui 
rem fugiaecae lam nate se coritem 
velest, ut qui ute ellestia iusa derfero 
vitianim auda eum ducimus dolup-
taectur re dolori autempo rerovid 
entiatem eiust, temodit iumquas 
volorep taturibus eri cullore qui te 
repratius excesed magnis autatessit 
ius debitas del ipis deratet ut mod 
unt aligeni mendam, sequatur a se 
eni debite seriame mi, siminve lli-
ciamus aborem con nus nonsequam 
qui quam, soluptium faccum explaci 
audion conem sit occaeption nobis 
que id unt facidipsunt qui dolupta

Seditatur? Qui ullenimus reictur 
aut laccull uptumendant lam qua-
temp orempores renecti orrumqu 
untur, quae et et eum ut aliqui cus 
que dolupid qui berume verum dolo 
beatur, venis re il et explitatur?

Occat aut voluptat. Aciis et 
doluptu sandandis audae volupti 
bercias rem ut ad quisimus, ut dolore 
et et, susam aliqui cusam sit lab ipsa 
de nis vel iniatem olendis eos as et 
rem eturept atenisciamet ent pos 
dignia nonsedi taturibusam re cus 
et quos arunt inullestrume pores 
ex es re eos re volupta tusant eumet 
aspiet que et ius, sequi omnim qui 
consequiae etur aut officienimin 
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Bleed Area 
.125" beyond trim

Margin Area 
At least .375"

Active Area
7.25" x 10.125"

SPREAD
TRIM SIZE 
16 x 10.875 inches
TOTAL AREA 
INCLUDING BLEED
16.25 x 11.125

FULL PAGE
TRIM SIZE 
8 x 10.875 inches
TOTAL AREA 
INCLUDING BLEED
8.25 x 11.125



Digital

Digital content with a direct link for 
customers from the online magazine.

2025 Digital 
Advertising Opportunity
AVIDGOLFER Magazine's Digital Reach includes 
email sponsorship with dedicated message or 
banner ads, print ads include digital impression 
via trackable URL embedded in online magazine. 
Monthly emails are sent twice to all subscribers 
with reminders on unopened engagements. 

Avid Media Ventures • Media Kit • 2025

Social Media Sites
Avidgolfer Magazine

AvidgolferDFW

Avidgolfer

AvidgolferDFW

AVIDGOLFER Annual Digital Stats 
Monthly Visits Averages
▪ 21,000 unique visitors
▪ With 73,000 sessions
▪ 142,000 page views
▪ 1.95 pages at one minute

Emails Sent Monthly
▪ Email Averages: 
   Open Rate  26% • Click Thru 31%



Radio

Rick Arnett
@arnettrick

Craig Rosengarden
@avidgolfer98

BY THE NUMBERS
Top 10 Show: Men 25-54 
Top 6 Show: Men 35-65
On average 23,000-25,000 listeners 
each Saturday morning. 

31Years

On The Air

Avid Media Ventures • Media Kit • 2025

Metroplex's Top-Rated 
Golf Show for 31 Years

www.myavidgolfer.com/the-tee-box

Eli Jordan 
@theelijordan

youtube.com/user/myavidgolfer

On the air since 1994 and currently hosted by Rick 
Arnett, Craig Rosengarden and Eli Jordan, the show 
airs every Saturday morning from 8-10 a.m. Rather 
than delivering your typical mind-numbing country 
club blather, “The TeeBox” brings a “common man’s” 
perspective to the popular pastime. Sure, it covers the 
golf leaderboards, the latest equipment news, course 
reviews and interviews from the game’s top names, but 
it also delivers unique views on what the game sorely 
needs to be – more player and fan friendly.

Sponsorship opportunities include recorded and live 
reads and on-site remotes. Weekly email blast banner 
ads and podcasts’ preceding online message available 
in addition to, or separate from, live radio opportunities. 

Saturday morning from 
8 a.m. to 10 a.m. 

on Sportsradio 96.7 fm 
and 1310 The Ticket.



Texas Golf Expo
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2026 BOOTH PRICES
10 x 10: $1,250  •  10 x 20: $1,850
10 x 40: $3,650  •  20x20: $3,650

CONTACT INFORMATION
SPONSORSHIP OPTIONS: 
Craig Rosengarden (craig@myavidgolfer.com)

SPACE PRICING: 
Laura Thompson (laura@myavidgolfer.com)

AVIDGOLFER Magazine 
and The TeeBox Golf Show 
Presents 2026 Texas Golf Expo

EXHIBITOR INFORMATION
We offer many booth sizes and options to 
accommodate exhibitor needs to display and promote 
their brand or products. Discounts available to previous 
exhibitors and multi-year commitments. For more 
information and the floorplan, please visit the website.

SHOW FEATURES
The 2026 Texas Golf Expo will feature the following 
areas within the the Plano Event Center, where we will 
have exclusive use of the full facility. 

• Demo Area 
• Chipping Nets
• Long Putt Contest
• Stage for Speakers
• Concessions
• Beer Garden with TV Displays
• Children's Area 
• Health and Wellness Feature Room

www.texasgolfexpo.com

Dallas
Plano Event Center 
March 20-22, 2026

Houston
NRG Convention Center

April 3-4, 2026

EXPERTS IN THE LOCAL GOLF SCENE 
Avid Media Ventures, celebrating 26 years in business, 
has multiple golf brands including AVIDGOLFER 
Magazine, The TeeBox Radio Show, AG Passbooks, 
and Avid Junior Golf Tour. TeeBox Radio Show is the 
longest running local sports show, on air for over 31 
years. We will utilize these avenues and our other 
partners within the golf industry to ensure a strong golf 
expo with high attendance. Our brands have access to 
over 50,000 golfers – we can get people in the door! 



Expo Audience
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What activities other than golf 
do you like to participate in?
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Age Demographics
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We are excited to present the 2026 Texas Golf Expos 
in Dallas, and debuting Houston. As a strong, Texas 
brand rooted in the golf industry, we understand all 
the aspects of the business of golf. Avid has a large 
and loyal following through partnerships 
with The TICKET Sportsradio and area golf 
courses. Come out and showcase your brand 
and company to thousands of new consumers. 
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2025 Dallas Show 
Boasted Almost 7,000 Patrons

Male 75%     Female 25%

AVERAGE ATTENDEE PROFILE
Age: 45-64

Income: $150,000-$349,000
Married

70% Own a Home



Junior Golf
2025 Junior Golf Tour 
Sponsorship Opportunities

The Texas and Rocky Mountain Junior Tours combined 
consist of over 2,000 members annually. The database of all 
junior golfers, parents and members is 16,000+ and growing.

TJGT and RMJT offer additional marketing and sponsorship 
opportunities to target a younger generation with over 100 
events across the Central & Western U.S. each year. 

Major events scheduled in 2025, available for sponsorship 
at Elite Qualifiers.

Emails Per Month: 8 to 10 per brand

Open Rate: Average 13%

Sponsorship Opportunities Include:
▪ Title sponsors
▪ Tournament and member sponsors
▪ Dedicated and email banners
▪ Tournament gifts, water stations and snacks

www.tjgt.com
travism@tjgt.com

Texas Junior Golf Tour
SOCIAL MEDIA
Instagram: @txjrgolf
Twitter: @TJGT
Facebook: @texasjuniorgolftour
TikTok: @txjrgolf
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